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Abstract. Generally most of the people have realized the benefits of organic food and the direct 
relation between organic food, environment and their healthy and active life so they are more and 
more interested about this market. The aim is to determine a consumer buying behavior of organic 
food at a local level related to the international trends. A study has been conducted in Cluj County 
among people with age above 18 years which were willing to answer the survey.  Results indicate that 
the subjects interviewed are not spending a huge amount of money during one year for organic food 
and the main category of organic food mostly consumed are: cereals / biscuits, fruit/vegetables, dairy 
products and sweets. Also the majority of the people from every category of age purchase organic 
food once a month or more than once a month. Unlike the developed countries where people above 55 
years purchase these products frequently, in this case this segment of age is not well represented.    
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Introduction. The consumers nowadays are more aware about the relation between 
food and health. Most consumers associate a healthy diet with organic products (Padel and 
Foster, 2005). This relationship and the concern for the environment have lead to a constant 
increase of the demand for organic food. In the developed countries especially in those with a 
higher population with the age above 55 years the high demand for the organic food is also 
influenced by the desire to maintain a healthy and active life. Those factors made this industry 
to become very dynamic and lead to an intense competition at the retail level (Costin, 2008). 
Aims and objectives. The research aim is to determine the consumer buying 
behavior at a local level related to organic food taking into account the international trends. 
Therefore the main objectives are: to determine the amount of money that people are spending 
during one year for buying organic food, the main categories of organic food purchased and 
also the purchasing frequency. 
Materials and methods. In order to determine the consumer buying behavior of 
organic food, a survey has been conducted among people from Cluj-Napoca County between 
September 2011 and January 2012. The instrument used was the questionnaire and the 
sampling method was a non probabilistic one – a mix between the convenience sampling 
method and the snow ball sampling method. After a filter question regarding the fact of being 
or not a consumer of organic food 103 questionnaires could be analyzed. 
Results and Discussion. Subjects interviewed, as shown in the Table 1, do not 
assign a huge amount of money to purchase organic food during one year. The main causes 
could be high prices or reduced accessibility. It is therefore necessary to justify an aggressive 
promotion and explain to people the benefits resulted by the consumption of organic food. 
Results from Table 1 indicate also that the categories of organic food mostly consumed are: 
cereals / biscuits, fruit/vegetables, dairy products and sweets. The amount of money spent for 
buying this type of products exceeds 500 lei for the majority of people interviewed. Knowing 
the categories of organic food consumed and amount of money spent in a year with its 




Type of organic food consumed during one year and the amount of money spent for it 
 
In Fig. 1 it can be observed that the organic food is being purchased by the majority 
of the people from every category of age once a month or more than once a month. Few of 
them purchase these products rarely like once in three months or once in a year.  Respondents 
with the age between 18-27 years purchase organic food frequently. 16.25% from this 
category of age purchase this type of products once a month, 10% purchase it once in a week 















































Fig.1. Frequency of purchasing of organic food by age 
 
Conclusion. The study conducted offered important findings regarding the consumer 
buying behavior from Cluj-Napoca County. People do not spent a large amount of money 
during one year for purchasing this type of products. The categories of organic food mostly 
preferred are fruit/vegetables, dairy products, cereals/biscuits and sweets. The purchasing 
frequency is quite positive, people of all ages purchase this products once a month or more 
than once a month. Unlike the developed countries where people above 55 years purchase 
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Type of organic food 
 
Money spent during one year for organic food (lei) 
<100  101-200  201-300 301-400  401-500  >500  
Basic organic products 5 4 5 3 2 9 
Fruits/vegetables 9 6 5 5 2 13 
Dairy products 5 6 3 4 3 13 
Beverages 4 5 2 3 1 9 
Cereals/biscuits 10 7 6 4 4 13 
Sweets  2 3 1 2 4 13 
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